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There is nothing better than the taste of fresh 
fruit and vegetables harvested from the garden. 
Our network of local farmers is dedicated to 
providing the highest-quality food from their fields 
to your kitchen. Our delivery service makes it 
easy for you to keep farm fresh produce on-hand 
throughout the year.

Why GoFresh?



01  IDENTITY



The initial direction of the mark was to communicate efficient 
delivery of healthy produce. The ideation stage explored the 
connection between our network of local farmers and our 
urban community of GoFresh members.

The final mark simultaneously depicts a citrus and a wheel.  
The angle of the wheel spokes and the tilt of the leaves express 
a dynamic motion that represents efficiency. This motion also 
establishes a friendly vibe for our company. Geometric shapes 
and clean lines were used to appeal to a hip, urban community, 
while the organic shape of the leaves were designed to reflect 
farm-grown, healthy produce.

Brandmark Ideation

Our Final Mark



Our colors are inspired from healthy produce. 
Natural shades of oranges and greens evoke the 
health-focused, upbeat personality that is GoFresh.

Pantone Orange 021 

c 0, m 80, y 100, k 0

Pantone Orange 163

c 0, m 47, y 72, k 0

Pantone Green 368

c 50, m 0, y 90, k 8

Pantone Green 553

c 70, m 20, y 70, k 60

Color Palette



Proxima Nova Bold
abcdefghijklmnopqrstuvqxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Our icons capture the simple, geometric 
and modern qualities of our typeface.

Proxima Nova Regular
abcdefghijklmnopqrstuvqxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Proxima Nova is our official typeface. This modern sans-serif has a 
smooth geometric appearance that complements the GoFresh mark.

Typography

Iconography

Proxima Nova Semibold
abcdefghijklmnopqrstuvqxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Proxima Nova Extra Bold
abcdefghijklmnopqrstuvqxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

The word “go” rests in a lighter weight than 
“fresh” when the mark is in a typographic lock-up 
with our company name. Our emphasis on fresh 
places the focus on what we stand for—fresh, 
healthy produce.

Our Wordmark



Photography is used to reinforce and enhance our 
branding.  Photos used for print or digital mediums 
should be of the highest-quality. Our images reflect 
being healthy, green and community-driven.

Photography Standards



02  BRAND SYSTEM



Our stationery reinforces our brand when 
communicating with our customers and vendors.  
We use consistent elements, such as color and 
pattern to unify the various pieces. The wheel from 
the mark creates an energetic pattern to contrast 
the clean, modern use of white space.

Stationery

Promotional pieces, such as our various 
informational brochures, use consistent brand 
elements, layout and imagery. These brochures 
are helpful tools to our customers, strengthening 
their confidence in our company.

Brochures



gofresh
home-delivery

Our digital platforms use the GoFresh icons 
as story-telling elements.  The website uses 
photography to draw customers in and connect 
them to our locally-grown produce. The use 
of orange and white creates a modern, clean 
interface that is easy to navigate.

Website & Mobile App

The animated version of the mark expresses 
the joyfulness in the brand by allowing the 
wheel element to roll across the screen. 
The wheel bumps a wall and bounces off, 
revealing the full mark and company name.

Motion Graphic



03  APPLICATION



Our headquarters are in downtown Columbus, Ohio. Our 
clean, white sign helps our office stand out. As a part of our 
wayfinding, we feature a vinyl decal on the front door.

Signage
Our company vehicle pays tribute our 
agricultural roots. We use our truck for 
promotional purposes, such as parades, 
festivals and local events.

Vehicle

For our community of a GoFresh members, 
branding is strong when they receive their 
order. Our packaging uses our vibrant orange 
color to excite customers when they receive 
their delivery.

Packaging



Our apparel serves as a fun way to extend 
our reach beyond our current community of 
GoFresh members. Our shirt is simple, yet 
attractive to wear.

After our customers achieve a milestone in 
their number of home-deliveries, they receive a 
customer appreciation gift. Our gifts promote our 
brand and encourage customer loyalty.  

Gifts

Apparel
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